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“There will always be a reason why
vou meet people. Either you need
them to change your lite or you're
the one that will change theirs.”

— Angel Flonis Harefa
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. About Me

Greetings! | am a dynamic individual
hailing from the picturesque town of
Saint Charles, IL., and a proud graduate
of St. Charles North High School. My
journey has been shaped by my passion
for competitive horse riding, which has
taken me to various corners of the
nation, alongside my dedication to
women's lacrosse.

Currently, I proudly represent Baylor
University as an Equestrian athlete, an
experience that enriches both my
personal and professional growth.
Anticipating my graduation in 2025, 1
will pursue my major in Advertising
with a complementary business minor,

aiming to meld creativity and strategic

thinking.

A few key qualities can encapsulate my approach to life. [ am an unwaveringly hard worker,
constantly striving for excellence in everything I undertake. A natural people person, I revel in
connecting with others and thrive in collaborative environments. As a dedicated problem solver, |

relish challenges and approach them with a solutions-oriented mindset.

My journey thus far has afforded me a diverse range of experiences, providing me with a
multifaceted skill set. Notably, I was honored to receive the esteemed Work Horse Award in 2023,
a testament to my unyielding work ethic and dedication. Beyond the arena, | have been recognized

as a Four-time Baylor Athletic Academic Champion, my commitment to academic excellence
alongside my athletic pursuits. Furthermore, I have contributed over 36 hours of community

service, emphasizing the importance of giving back to the community that supports us.

As I embark on this professional journey, I am excited to leverage my unique blend of skills,
experiences, and unwavering determination to make a meaningful impact on everyone around me.
With a vision fueled by creativity, tempered by business acumen, and grounded in a passion for

connecting with people, I am poised to rise to new heights in pursuit of my goals.

CONTACT
630-864-7713

Delaneyehoffman@gmail.com

Waco, Texas P age 2



HOFFMAN

DELANEY HOFFMAN

DESIGN

LEADERSHIP STYLE COMMUNICATION STYLE

Confident Outwork thinking
Forward thinking People person
Accountable
Creative

Self- Awareness

EXPERIENCE

KINVARRA FARM
Barn Manager/ Show Groom

August 2018- August 2022

* Managing 20+ top level show horses care
» Preparing each horse to go in the show ring

* Medication management

MED PRO MOBILE IMAGING

Receptionist

July 2022- July 2022

* Answering phones
= Managing schedules

+ Faxing

SOCIAL MEDIA MANAGING & CONTENT CREATION
Summer of 2023

« Creating reels and post

« Scheduling content

REFERENCES

Janet Sassmannshausen- Kinvarra Farm
Robin Hoffman- Med Pro Mobile Imaging
Cassie Maxwell- Baylor Equestrian Head Coach
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Concert Advertisement Package

Based on my poster of the country singer Zach Bryan. He has very
minimalistic taste, which I tried to follow all the way through. The
colors were chosen and carried throughout all the designs. He was in
the Navy and gives thanks to everyone who served time for our

country. In his content, these colors are used frequently.

Digital

300 pixels wide x 600 pixels tall

Quick, simple, easy to look at. The
cowboy hat from above is carried
over to this online advertisement,

along with the artist's name and
. 02/06 — CHICAGO, IL
tour, being able to put the tour dates 02/07 — CHICAGO, 1L
for our area. 03/09 — PITTSBURGH, PA
023/10 — BUFFALO,NY
02/14 — NEWARK, NJ

970 pixels wide x 250 pixels tall
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Print

4.9 inches wide x 10 inches tall

Following through with the
minimalistic theme and the
outline of him at the end of
the page. While also
displaying the tour name
and all the dates.

Poster
11inches x 17 inches

05/06 — GREENVILLE, SC T .
TP 05/09 — KNOXVILLE, TN h d h d bl 1
WITH SPECIAL GUESTS T e red, w 1te , dll ue color
T 05/14 ~ NORTH LITTLE ROCK, AR

0515 OKLATON T, ok theme is used with an outline

S — 06/0 ~ LAS VEGAS, NV . . :
ey 06/15 ~ DENVER, CO Of hlm le arirn g ag amst the
JASON ISBELL AND THE 400 UNIT 07/20 - SAN ANTONIO, TX eﬂd Of the page aﬂd the g uitar
07/81 - SAN ANTONIO, TX
03/03 — GREENSBORO, N . .
05/04 - GREENSBORD, e to include the featured artist
08/06 - CHICAGO, IL 08/07 — PHILADELPHIA, PA
08/07 — CRICAGO, IL 03/10 - ATLANTA, GA hi B .
08/09 — PITSBURGH, PA
i on this tour. bryan sings
08/12 - STATE, COLLEGE, PA
02/14 — NEWARK, NI .
LT Country Folk, which |
08/17 ~ TORONTO, ON
08/13 - TORONTO, O
03/20 -~ MILWAUKEE, W1

THE WAR AND TREATY

brought in with a more rustic,

0%/22 — BIRMINGHAM, AL

03/25 — WASHINGTON, DC
03/27 — BROCKLYN, NY
03/23 — BROCKLYN, NY
04/26 — DES MOINES, IA
04/29 — OMAHA, NE

05/02 — ST. LOUIS, MO
05/05 — GREENVILLE, SC

worn out font, drawing the

eye to his name and the tour.
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Magazine Cover

The inspiration for this magazine was to showcase all of

the great things the city of Chicago has to offer. It touches

on bars, brunch, trendy places to stop by, and much more.
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UND 'RGROUND BARs
1 PAGE 5 |
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Subway Tips
PAGe 9

PaGce 11

My thought process behind this cover was to
bring in the vibrant orange from the boat. While
also using the dark water color to my advantage.

Showcasing the beautiful skyline of Chicago.
Page 0



Magazine Spread

| pulled the orange from the boat on the cover onto the table of
contents, sketching the Chicago-style line for the headlines to
branch off. I collaged some photos of Chicago’s local
restaurants and scenery on the right side of the spread to

highlight a few places it has to otfer.

TrReNDY But EVEN MOoRE DELICIOUS....
Page 3

UNDERGROUND BARS....
Page 5

THE BesT BRUNCH IN TOWN....
Page 7
SuswaAy Tips....

Page 9

THE Dues AND DoN’ Ts For City DINNER....
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Magazine Spread

Scoobie’s is a trendy and delicious place to stop for a bite to
eat. | wanted to keep the page fun by adding a
checkerboard pattern on each corner found on the

restaurant's Ceﬂing.

Chicago Review Chicago Review
Page 4 Page 5

The photo on the left page of the spread (page 4) was taken by me.
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l.ogo Creation

When I was sketching these
logos I was thinking clean,
sleek, crisp, for a steak house.

Throughout the sketches, you

can see that | was trying to give

the steakhouse name dimension '
while still looking clean-cut. |
. dteahnov Se
drew a few vertical and ﬁ
horizontal each to try and Ll
achieve that look.
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l.ogo Creation
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This logo was created for personal use. Page 10



Premiere Rotating

Advertising

468 pixels x 200 pixels

S5UBSURIBE NOW!

1,

SUBSURIBE MNOW!

This rotating advertisement was made to get more
subscribers to the Baylor Lariat TV News YouTube
channel. By informing the people via email about all they
have to offer. Below is a shot-by-shot of the

advertisement.

Page 11



Rotating Advertising

SUBSCRIBE NOW!

i,

468 pixels x 200 pixels
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Brochure

Following the crisp, clean lines from the logo in this
trifold steakhouse brochure. The orange or any color
you want to add in for a pop of color keeps the reader's
eyes focused on the great things they have to offer.
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11" x 8.5" with a 1/8 in bleed, CMYK and 300 dpi
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STEAKHOUSE

[.oCATION

299 MAIN STREET AVE. EAST
waco, Tx. 76086

101 WEST AVE. Darras, TX,
12345

@)

STEAKHOUSE

Hours:

MON-FRL: 5 .M.~ IO P.M.
SATURDAY: 4 P.M.- MIDNIGHT
SUNDAY: CLOSED

*

4@

| |
@

ABout Us

L.OREM 1PSUM DOLOR SIT AMET, CON-
SECTETUER ADIPISCING ELIT, S5ED
DIAM NONUMMY NIBH EUISMOD TINCI1-
DUNT UT LAOREET DOLORE MAGNA
ALIQUANM ERAT VOLUTPAT. UT w151
ENIM AD MINIM VENIAM, QUI5 NO5S—
TRUD EXERCI TATION ULLAMCORPER
SUSCIPIT LOBORTIS NISL UT ALIQUIP
EX EA COMMODO CONSEQUAT. Duis
AUTEM VEL EUM IRIURE DOLOR IN
HENDRERIT IN VULPUTATE VELIT ESS5E
MOLESTIE CONSEQUAT, VEL ILLUM
DOLOFRE EU FEUCGIAT NULLA FACILIS1S
AT VERO EROS ET ACCUMSAN ET IUSTO
ODI10 DIGNISSIM QUI BLANDIT PRAE-
SENT LUPTATUM ZZRIL DELENIT
AUGUE DUI15 DOLORE TE FEUGAIT
NULLA FACILISI.

L.OREM IPSUM DOLOR SIT AMET, CONS
ECTETUER ADIPISCING ELIT, SED DIAM
NONUMMY NI1BH EUISMOD TINCIDUNT
UT LAOFREET DOLORE MAGNA ALl

Farm TO PLATE

LOREM IPSUM DOLOR SIT AMET, CONSEC—
TETUER ADIPLSCING ELIT, SED LOREM
IPSUM DOLOR SIT AMET, CONSECTETUER
ADIPISCING ELIT, SED DIAM NONUMMY
NIBH EULSMOD TINGIDUNT UT LAOREET
DOLORE MAGNA ALIQUAM ERAT YOLUT-
PAT, UT WISI ENIM AD MINIM VENIAM,
QUIS NOSTRUD EXERCL TATION ULLAM-
CORPER SUSCIPIT LOBORTIS NISL UT
ALIQUIP EX BA COMMODO CONSEQUAT.
Duls AUTEM YEL EUM IRIURE DOLOK [N
HENDRERIT IN YULPUTATE VELIT BSSE
MOLESTIE CONSEQUAT, VEL ILLUM
DOLORE EU FEUCLAT NULLA EACILISIS AT

SPECIALTIES

STEAK.....QO

CRAB...45




Thank you for taking the
time to look through my
portfolio. Please contact me

with and questions.

CONTACT

630-864-7713

Delaneyehoffman@gmail.com

Waco, Texas
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